
STATE OF MANTHE

For more information on Playboy’s 60th anniversary celebration, including its Marketing to Men advertising contest, go to AdAge.com/playboy
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Celebrating its 60th anniversary of great marketing to men, Playboy is looking at just who those 
men are and how best to reach them now. The State of Man is a definitive study of modern 
men, measuring everything from their spending habits to sexual preferences, creating a complete 
portrait of the modern 21st century man and how he compares with his past counterparts. 
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